
 
 
 
 

Press Relase 

 

TAS Group boosts synergies between Group companies, 
optimizing skills and leveraging assets for the  

domestic and international market 
 

Milan, 26 June 2020 – Milan, 26 June 2020. TAS Group completes its internal reorganization aimed at 
optimizing skills and leveraging the assets of the Group, perfecting the strategic direction for Global 
Payments SpA and TAS International SA, the two companies created at the beginning of the year to target 
the Italian and international payments markets respectively. 
 
The Parent Company, TAS SpA, will entrust the coordination of all production activities for the domestic 
market to Massimiliano Quattrocchi, at TAS Group since 2008 and already head of Global Payments. All 
commercial development and management activities in Italy will be led by Raffaele Monsorno Monaco, 
who will also have responsibility for strategic partner management. TAS SpA will continue to be 
responsible for the provision of administrative and financial services for all Group companies. 
 
Lastly, the position and strategic orientation of the Group in the international markets will also be 
strengthened, not only through the recent acquisition of Infraxis SA, but by calling on Mario Mendia, 
previously head of TAS Group’s Capital Markets Business Unit and with previous experience in 
management consulting, to lead the creation of a consultancy structure to support the organic and 
inorganic growth of the company.  
 
At Group level, a new Global Channel function has been created, entrusted to Umberto Pardi, who 
recently joined the Parent Company's Board together with Fabio Bravi, the latter to support President 
Pardi on special M&A projects. The two new Board members will work in synergy with Mario Mendia to 
achieve the ambitious goals that form part of the business plan recently approved by the Board of 
Directors. 
 

____________________________________________________________________ 

TAS Group 

TAS Group is a leading technology company, providing advanced solutions for cards, payment systems, 

capital markets and extended enterprise. Our leading-edge software allows both banks and new players in 

the payments space to deliver and manage frictionless, real-time B2C, B2B, B2G transactions, integrating 

with and leveraging the latest technologies. From advanced fraud management solutions that exploit the 

power of Machine Learning, to scalable, modular payment platforms delivered over the Cloud, we empower 

our customers to unlock the infinite potential of the open and instant era and play an active role in the new 

payments ecosystem. Trusted by European Central Banks to manage millions of financial messages each 

day, our 35-year-old reputation in the market and unrivalled domain expertise has made us an 

internationally preferred partner for commercial banks and corporations. TAS has a global reach and offices 

in 8 countries spanning Europe, the USA and Latin America.www.tasgroup.eu 

http://www.tasgroup.eu/
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